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INTAGE Monthly Trend Index

Based on the results of the monthly surveys conducted by INTAGE India, we provide the latest data
reflecting the current state of consumers. As the environment surrounding consumption changes, how
are consumers' mindsets and spending behaviors evolving? We will analyze changes in consumer
behavior through the following three questions.

Current feeling by | Overall, what have your feelings been like over the past month? Please rate

10-point score on a scale of 0 to 10, where 0 is 'Not at all good' and 10 is 'Excellent' (Please
select only one.)

Change in | Do you expect your expenses to increase, decrease, or remain the same

expenses for the | next month? (Please select only one.)

next month

Items/Experiences | What are some things or experiences you want to spend money on in the
plan to spend on future? (Please select all that apply.)

Current feeling by 10-point score (Average of 10point rating)
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Items/Experiences plan to spend on (%: Sep24 vs Average of Apr-Sep24)

Home decor/ furniture
Gold/lewelry
Clothing and fashion items
Education/ E-learning
Dining out
Gadgets
Others (Specify)
Motorcycle /Scooter
Car
Health and wellness
Savings / Investment
Overseas travel
Entertainment and leisure
Groceries
Beauty/ Personal care
Electrical appliances
Domestic travel -0.4 ==
Sports & Fitness -2.0 —

Property/Housing -2.4

[INTAGE Monthly Tracking Survey]

Area: Delhi, Mumbai and Bangalore

Target: Male and Females aged 18-44 years old

Methodology: Online Survey

Sample size: 360 (Equally distributed by area, gender, and age)
Timing of survey: Last week of each month

—— 5,0
I 1.7
I 1.1
I 3.8
I 3.7

I 5 3

I 7 9
I ) A
I 7.2
1.0
0.9
I 0.8
. 0.8
= 0.5

0.0

© INTAGE INDIA PVT. LTD.



