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Introduction  

INTAGE India has undertaken a survey across India in order to understand the impact 
of COVID 19 among consumers and how our society would be changing in the future.  

  

We believe the value of research is even greater than before in the tough situation.  

4 

Å Coronavirus  (COVID -19 ),  has brought  the  world  on its  knees  ² with  much  of  the  
world  in different  phases  of  lockdown .  

Å We were  living  in highly  globalized  and  connected  world  just  before  COVID-19  
came  shutting  down  nations,  businesses,  educational  institutes,  and  all  major  
forms  of commercial  and  economic  activities  therein . 

Å The spread  has led to  viewing  the  world  in a different  way² limitation  of  outing,  
change  in food  habits,  work  from  home,  more  towards  online  services,  spending  
more  time  with  family  etc . has become  the  new  normal .  

Å People have  lost  the  charm  of socializing,  travelling,  dining  out  or  watching  movies  
in theatre  ² which  in a way  have  impacted  the  traditional  culture  of  India  to  a 
great  extent . 

Å While  COVID-19  has turned  our  lives  upside  down,  it  has made  us realize  
importance  of  many  things  which  otherwise  were  taken  as business  as usual,  and  
certainly  provided  an opportunity  to  update  our  lifestyle  ² significant  improvement  
in air  quality  for  example  has been  reported  globally .  
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Key Events about COVID 19  

Date  Events  

07  Jan 
World  Health  Organization  (WHO)  identified  new  virus  Covid -19  causing  a respiratory  illness  in a 
cluster  of  people  in Wuhan,  China  

30  Jan  1st  reported  case  in  India  from  Kerala ;  Student  returned  from  Wuhan  

04  Mar 22  new  COVID 19  cases including  Italian  tourists  

12 Mar  1st  victim  ² a 76  year  old  person  who  came  from  Saudi  Arabia  

13 Mar  All visas  suspended  with  few  exceptions  

15 Mar  Educational  institutions  closed  down  across  States  and  UT s 

22 Mar  'Janata  Curfew'  (people's  curfew)  from  7  am  to  9  pm  

23 Mar  All international  commercial  flights  banned  

24 Mar  Nationwide  Lockdown  announced  for  21  days  (25  Mar ² 14  Apr 20) 

05 Apr  Turn  off  lights  for  nine  minutes  and  lighting  the  candles  at  9: 00  PM 

14 Apr  Nationwide  Lockdown  extended  till  3  May  

20 Apr  Relaxation  of  restrictions  for  farming,  banking  and  public  works   

01 May  Nationwide  Lockdown  extended  till  17  May  with  certain  relaxations  

5 
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The number of COVID 19 cases  
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Survey outline  

Å Overall  reaction  on the  current  situation  

Å How  to  spend  time  during  the  lockdown  

Å Changes  in shopping  behavior  during  the  lockdown  

Å Changes  in life  in the  future  after  the  lockdown  is lifted  

Key 
Information 

Area  

Å Online  survey  through  a structured  questionnaire  

Å Online  questionnaire  link  was  developed  by INTAGE India  and  shared  
with  consumers  across  India  using  internal  database/connections  

Methodology  

Å Approx . 20  minutes  (Approx . 40  questions)  
Interview 

Length  

Å 16 th  April  -  24 th  April,  2020  Timing  

Å 546  samples  [*No  specific  quota  assigned]  
Collected 
sample  

Å India  (Nationwide)  Area  

Å No respondent  criteria  Target  

7 
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Respondent Profile  

Gender  Age 

Occupation  SEC 

Area  

Marital Status  

56%  

44%  

Male Female

3%  

28%  

34%  

25%  

9%  

Younger than 20 years 20-29 years

30-39 years 40-49 years

50 years or older

30%  

21%  
7%  

2%  
5%  

6%  

29%  

Delhi NCR Mumbai Bangalore

Hyderabad Chennai Kolkata

Other Cities

64%  
13%  

6%  

6%  
9%  

Salaried

Business/ Self-Employeed/ Professional

Housewife

Students

Others

78%  

9%  

13%  

SEC A SEC B SEC C-

66%  

30%  

3%  1%  

Married

Single/never married

Widow(er)/Divorced/separated

Don't want to respond

Base ǲ All (546)  
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Summary of the Survey  
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Reaction to COVID 19 and lifestyle during the lockdown  

47%  

45%  

41%  

Price of food and

essentials items

Unable to visit family

/friends who are in need

No/less income

COVID 19  
Impact  Impacted  

94%  

Major  
Challenges  

Feeling  

How to 
spend time  

Reliable  
Information 

source  

Changes in 
shopping 
behavior  

94% said COVID 19 has impacted the daily life . 

 Key concerns are about financial difficulties . 

People are bored  rather than worried.  

News 
Channel  Newspaper  

Traditional media is more reliable even 
among younger generation.  

65% 22% 19% 

10  

- Due to restrictions in offline activities, 

social media and online services  
are major way of spending time.  

- Zoom  is the most downloaded app during 
25th March to 10th April.  

- Increase in time being spent together 
with families  could be a positive aspect 
of lockdown.  

- About 10%  experienced 
online shopping, however the 
majority still prefer to go 
physically for shopping.  

- 63% reduced to go out for 
shopping.  

- About 60 % have purchased 
more food items than usual.  

Online was 
not so 

popular  

Less 
Frequent  

More  
Stock  

Base ǲ All (546)  
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Paradigm shift towards transportation 

Rise in health consciousness 

Key changes of the consumers after COVID 19  

2 

3  

More cost conscious - live with less 1 

11  

Key 
Target 
Group  

Younger age group (~29 years old) will lead the consumption for a while.  

Although the consumers will be trying to minimize their expenses, younger age group 
will be slightly active in shopping. Even they are optimistic in the future in terms of 
infection as well . They are eager to go out and have something fun such as meeting 
friend, travelling and shopping. Social media is the effective way to approach them.  

Top 3  
Changes  

In the future  

VSavings for future  

V Increase the work pressure and stress  

VMake us learn to live with less  

Financial concern is not only the immediate 
challenge, but also for the future even among 
higher income group.  

Immediate  measures  adopted  to  avoid  infection  such  as washing  hand,  using  sanitizer,  wearing  
mask  and  avoiding  cash transactions  become  habits  among  consumers . Additionally,  buying  
products  to  increase  immunity,  focus  on exercise/fitness  could  be a trend  in the  near  future . 

Post lockdown,  people  are  likely  to  avoid  public  transport . Although  consumers  try  to  minimize  
their  expense,  14%  plan  to  purchase  car  or  2-wheeler  mainly  due  to  fear  of getting  infection,  
safety  and  security  concerns  associated  with  public  transport . 



ƤǐǑǚǓǊǈǉǕȘƁ2020 INTAGE INDIA Private Limited  All Rights Reserved.  12  

 
 

 
 
 
What is the overall reaction to the 
situation caused by COVID -19?  
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COVID 19 has highly impacted our life  

Impact on daily life  Biggest challenges currently facing (Top 10)  

24%  

30%  

33%  

7%  
6%  

Very high impact

High impact

Average/medium impact

Low impact

No impact

47%  

45%  

41%  

39%  

36%  

35%  

34%  

34%  

34%  

26%  

Price of food and essentials items

Unable to visit family /friends who are in need

No/less income

Staying positive and hopeful

Women have to do extra work

Overall mental health

Overall physical health

Availability of food&essential items in the market

Education for kids

Unable to visit a religious place

Q. To what extent COVID -19 -  has impacted your or your family's life?  

Q. Which of the following challenges are you currently facing / experiencing in your 
daily life during this lockdown period. Please select all the options that are applicable  

The lockdown due to COVID 19 has impacted the daily life. Key concerns are about financial 
difficulties such as ¬High price of food & essentialº and  ¢No/less income . 

Base ǲ All (546)  Base ǲ All (546)  

13  

94%  
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Voice of consumers...1  

Challenges Related to Essential Items  

14  

¢ Difficult to  get  daily  needs  . As we  don't  know  who  will  be effected  from  corona  and  we  fear  to  buy  

things  from  outside  . I  have  small  kid  in home  so if  we  go out  I  have  fear  about  him   (Female,  29  years,  

Bangalore)  

¢ Due to  Covid -19  we  are  not  allowed  to  go outside  until  or  unless  there  is any  emergency . Also there  is 

shortage  of  household  items . If  we  go outside  once  or  twice  in a week  to  purchase  some  necessary  

items  like  fruits,  milk,  bread  etc . So we  have  to  be in queue  from  15  mins  to  1  hour  sometimes    

(Female,  24  years,  Delhi  NCR)  

¢ Scarcity of basic  food  items  as people  are  stocking  more  than  they  need    (Male,  34  years,  Mumbai)  

Finance/Wealth Related Worries  

¬I run  a manufacturing  business  with  a market  and  employees,  making  perishable  products . Not  sure  

what  will  be  the  scenario  once  we  try  to  go  back  to  operation . The Govt . doesn't  appear  to  believe  in 

much  planning  to  help  operations  in the  countryº (Male,  69  years,  Kolkata)  

¬We  are  artist  we  do  daily  shows  and  paid  for  that  only  So with  lockdown  total  earning  has stopped º 

(Male,  30  years,  Bangalore)  

¬Some  part  of  salary  cut  for  a month  of  Spouse  and  effect  on bonus  and  increment . Worry  is about  

economic  growth  and  company s financial  stabilityº (Male,  36  years,  Mumbai)  

¬Business  has  swindled  to  ZERO . I  have  a lot  of  responsibilities  regarding  the  businessº (Male,  63  years,  

Delhi  NCR)  
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Voice of consumers...2  

Issues with Physical and Mental Health  

15  

¬Being  diabetic  patient  not  able  to  do  exercise/walk  which  is having  adverse  effect  on healthº (Male,  52  

years,  Delhi  NCR)  

¬I belong  to  a class where  to  fulfil  daily  needs  (professional/  personal)  have  to  step  out  of  house . Our  body  and  

mind  have  adopted  the  tendency  to  travel  on daily  basis  but  this  pandemic  has locked  us inside  the  house . 

Unable  to  relax  mentally º (Male,  32  years,  Delhi  NCR)  

¬Mentally  feel  insecure  and  doubt  every  person  as infectedº (Male,  39 years,  Delhi  NCR)  

¬Confined  and  uncertainty  over  what  will  happen  if   un -controlled  spread .º (Male,  45  years,  Delhi  NCR)  

Concerns for Kids and Educations  

¬Children's  education  is  effected  during  lockdown  because  children's  don t have  book  how  can they  read  

and  teachers  giving  homework  a lot  so how  can they  understandº (Female,  35  years,  Delhi  NCR)  

¬The biggest  challenge  faced  during  the  lockdown  is the  loss  of  studies  as we  are  in a higher  class and  the  

syllabus  is  lengthy º (Female,  14  years,  Jamshedpur)  

¬Kids  are  really  sad  about  not  being  in  touch  with  friends . We cannot  go to  elderly  parents  to  take  care  in 

this  time . More  work  load  on lady  of  the  house  with  school  and  household  work  both .º (Female,  39  years,  

Delhi  NCR)  

¬The payments  are  blocked  from  clients  end , schools  are  charging  fees  by  sending  homework  on WhatsApp  

and  students  are  not  having  course  books,  then  how  can they  study º (Male,  41  years,  Delhi  NCR)  
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Voice of consumers...3  

Some other thoughts on current Situation  

16  

¬Biggest  challenge  is  to  manage  everything  remotely  which  includes  keeping  the  kid  engaged  

throughout  the  day  as we  are  working  from  home . Therefore,  the  challenge  is to  manage  your  work  

commitments,  daily  household  chores  and  family  together  with  limited  resources . The other  challenge  is  

to  keep  your  mind  and  sanity  in  place  in these  trying  times .º (Female,  34  years,  Delhi  NCR)  

¬It impacts  only  social  life . There  are  some  challenges  to  get  the  daily  groceries  but  not  a major  impact . I  

belong  to  IT  so work  from  home  has big  impact . During  this  lockdown,  our  work  load  has  increased  as  

everyone  wants  to  go  digitally . But  best  part  is I  make  busy  with  this  work  so I  not  get  distracted  and  

bored .º (Male,  28  years,  Delhi  NCR)  

¬Fear  about  Future , we  never  thought  about  this  type  of  situation  will  occur  like  whole  world  will  fall  in 

this  situation,  main  challenges  are,  no work,  no income  to  persons  who  are  working  on daily  wages,  no 

production,  no people  work,  how  country  can survive,  in India  Population  is so much,  how  to  maintain  the  

supply  and  demand , not  access of  the  basic  needsº (Male,  42  years,  Mumbai)  

¬In my  words  I  would  say that  the  challenge  I  am  facing  and  feeling  is  nothing  but  FEAR . It  is because  

when  FEAR takes  place  inside  ourselves  it  creates  huge  impact  in every  way  of  living  our  lives . We FEAR to  

meet  people  no matter  they  are  known  or  strangers,  we  FEAR to  go  outside  our  homes . The biggest  

FEAR being  a human  is that  we  might  loss the  time  of  our  earth  which  plays  the  important  role  to  improve  

our  daily  life  with  both  natural  and  artificial  resourcesº (Male,  25  years,  Delhi  NCR)  

Unavailability of Other Medical Facilities  

¬For me  biggest  challenge  is that  I m a pregnant  and  not  able  to  go  for  regular  check -ups  which  is 

not  good  in any  case I  have  some  issue we  can't  rectify  on time  until  it  becomes  an emergencyº (Female,  

27 years,  Delhi  NCR)  

¬My  parents  are  aged,  I m scared  about  their  heath . They  have  health  issues like  BP, Sugar,  Asthma  

Etc. and  doctors  are  not  checking  this . Working  from  home  is not  as effective  as office ..  rest  thing  we  can 

manageº (Male,  35  years,  Delhi  NCR)  
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People are worried, but at the same time ¢bored  

49%  

46%  

36%  

30%  

30%  

29%  

29%  

29%  

28%  

27%  

25%  

25%  

20%  

19%  

18%  

Bored

Worried

Stressed

Frustrated

Uncomfortable

Sad

Mixed up

Caring

Tired

Confused

Fear

Uncertain

Happy

Anxious

Optimistic

Q. Please select all the feelings you currently have?  

Nationwide  lockdown  and  restrictions  on movement  have  made  the  respondents  bored,  being  stuck  
within  the  walls  of their  homes . It  is even  stronger  than  worry . 

Base ǲ All (546)  

17  

Feeling during the lockdown 
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How to spend the ¢boring time ? ² Family and online  

64%  

59%  

50%  

49%  

47%  

47%  

42%  

41%  

34%  

32%  

29%  

28%  

25%  

23%  

22%  

22%  

16%  

15%  

13%  

8%  

Spending time with family

Chatting and reading social media

Watching TV

Helping family in household works

Watching movies Online

Keeping track of government notifications

Catching up with friends/ family members by voice call

Cooking new cuisines

Office work

Spending time with kids

Exercise

Planning for future

Online games

Tidy up the room

Reading Books

Catching up with friends/family by online tool

Online courses

Subscribing/ Reading e-Newspaper/Books/Magazines

Gardening

Crafting

Q. From the list of following activities, which ones did you find yourself spending more time at home, in this lockdown period, com pared to earlier?  

Due to  restrictions  in offline  activities,  social  media  and  online  services  are  major  way  of spending  
time . Increase  in time  being  spent  together  with  families  could  be a positive  aspect  of lockdown .   

Spending with family  

Online tools  

Base ǲ All (546)  

18  

How to spend the time during the lockdown 
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People tried various online tools for the first time  

31%  

22%  

17%  

16%  

12%  

11%  

10%  

8%  

Download game application to

smartphone

Subscribe online streaming service

(Amazon Prime, Netflix, Zee5 or etc.)

Start online education for kids

(BYJU's, NCERT or etc.)

Uploaded video to YouTube/TikTok

or similar service

Create a new social media account

which I have not used before

Subscribe online music streaming

service (Spotify, Apple Music or etc.)

Create online game account

Purchase eBooks for the first time

(Kindle or etc.)

Q. Please select the service or activity which you have never used before 
and just started for the first time during the lockdown period.  

Source: https://theprint.in/tech/indias-favourite-apps-in-lockdown-zoom-tiktok-and-

aarogya-setu/406709/ 

Many  tried  various  online  tools  for  the  first  time  especially  for  the  game  applications  such  as PUBG 
and  LUDO KING. Zoom  is the  most  downloaded  app  during  25 th  March  to  10 th  April .  

Services started using for the first  Mobile Apps download 

0

5

10

15

20

1st - 11th

March

11th - 25th

March

25th March -

10th April

N
u
m

b
e
r 

o
f 
D

o
w

n
lo

a
d

s
 (

in
 

M
ln

) 

TIKTOK WHATSAPP ZOOM

PUBG LUDO KING HOUSEPARTY

Base ǲ All (546)  
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Traditional media is still more reliable than social media  

77%  

64%  

52%  
47%  

40%  
36%  34%  32%  

24%  23%  21%  20%  

14%  8%  

65%  

22%  
17%  

14%  16%  
19%  

9%  

18%  

9%  
7%  7%  

14%  
7%  2%  
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General Media Source Most Reliable Media Source

Q. Not only for COVID -19 but In general, which of the media sources do you generally refer to? 
Q. Among them, which of the media sources are reliable to get information about COVID -19 news during this lockdown period?  

TV News  channels  & Newspaper  (including  e-newspaper)  are  considered  as reliable  sources  for  COVID 19 . 
Social  media  is linked  with  collecting  general  information .  

Base ǲ All (546)  
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Information source in general / reliable source for COVID 19 
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How is the situation impacting the 
consumer behavior?  
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Consumer buy less frequent but more amount  

Q. How has your shopping behaviour changed? Please select the options that you think has increased than previous due to lockdown  situation.  

63%  

39%  

34%  

35%  

30%  

20%  

18%  

3%  

Try to reduce to go out for shopping

Try to stock more product than

usual

Started purchasing in bulk

Using mobile wallet like PayTm etc.

more

Using debit card more for payment

Using credit card more for payment

Try to buy everything through home

delivery (online/call shops)

Other

Respondents  are  trying  to  reduce  shopping  occasions  and  buying  more  than  usual  to  prepare  for  future  
uncertainties . Restrictions  in cash transaction  and  increased  usage  of mobile  wallet  has also been  
observed . 

Base ǲ All (546)  
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Less frequent, but More amount  

Avoiding cash transaction  

¬Its very scary to go to market for shopping, Elder person 
also cannot go out as its very risky for them. Even we are 
very afraid to touch the any product at shop due to virus 
infection. Its dangerous virus and spreading so fast from 
one person to another. There is no medicine for this virus 
so need to take care very carefully ºṏ(Female, 31 years, 
Kolkata)  

¬I started avoiding cash payments. I use e-wallets or 
credit or debit for any kind of shopping. And its 
convenient and good practice to do soºṏ (Male, 28 
years, New Delhi)  

Changes in shopping behavior 
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Frequency of shopping has decreased  

Average shopping frequency per week before/after the lockdown 

Before Lockdown During Lockdown 

3.8 2.9 

1.3 1.1 

1.1 0.8 

0.7 0.7 

Food Item  
(Rice, Pulse, Spice, 

Beverage, e.t.c.)  

Fresh Food  

Non -Food Item  
(Laundry, Household 

items, e.t.c.)  

Personal Care  
(Shampoo, Sanitary 

napkin , e.t.c.)  

Frequency  of shopping  has decreased  for  all product  categories  except  personal  care ;  potentially  due  
to  non -availability  of desired  product  during  purchase  occasion  and  mostly  staying  indoors . 

Q. Before/During the lockdown period, how frequently did you buy the each of item ? Note: Giving a weight to single response answer e.g. Daily=7, once a week=1  

Base ǲ All (546)  
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Online shopping was not so popular  

Food Item  
(Rice, Pulse, Spice, 

Beverage, e.t.c.)  

Fresh Food  

Non -Food Item  
(Laundry, Household 

items, e.t.c.)  

Visit shops  
Call shops  

for delivery  
Online 

shopping  

92 83 

Before Lockdown

During Lockdown

Personal Care  
(Shampoo, Sanitary 

napkin , e.t.c.)  

14 15 19 10 

90 74 

14 18 23 12 

86 
58 

16 13 19 8 

88 66 

13 11 23 
10 

Q. Before/During the lockdown period, from where did you buy the each of item?  

Visiting  shops  as also online  shopping  has decreased  across  categories ;  while  calling  shops  for  delivery  
has increase  for  fresh  food  and  food  items . Purchase  of non -food  and  personal  care  has declined  as it  
isn t considered  essential  during  lockdown  and  respondents  are  willing  to  wait . 

Didn t buy 
during 

lockdown  

4%  

8%  

27%  

20%  

Base ǲ All (546)  
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Changes in shopping channel before/after the lockdown 
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Majority have purchased more food items than usual  

How much more of product stocked What to stock 

Q. Which grocery, eatables, daily needs did you stock more to prepare your household needs 
during this contingency?  

41%  

38%  

13%  

4%  2%  2%  

Same as used to do in general

2 times as much as usual

3 times as much as usual

4 times as much as usual

5 times as much as usual

More than 5 times as much as usual

75%  

73%  

71%  

69%  

60%  

59%  

51%  

44%  

41%  

40%  

Rice, Lentils, Pulses

Salt, Sugar & Spices

Flour (Wheat, Rice, Besan, White)

Cooking oils

Biscuits/cookies/ Chocolates

Vegetables and fruits

Soap & Detergents

Milk (Powder/condensed)

Beverages like tea, coffee

Dairy products like cheese, butter etc.

Base ǲ Those who bought 2 times or more (324)  
Q. Have  you  stockpiled  some  products/bought  it  more  than  usual?  
How  much  more  of the  products  do you  have  at  home  now?  Please 
answer  considering  all  the  products  and  at  an average  level . 

Irrespective  of Govt . advisory,  majority  of respondents  have  purchased  more  food  items  than  usual  
and  to  safeguard  against  any  uncertainty  in supply  in future ;  more  so non -perishable  items  

Base ǲ All (546)  
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How the consumer will change in 
future?  


